
 
 

Job title: Digital Co-Ordinator (part-time) 

Payment: £26,000 per annum (pro rata 0.4 part-time contract) 

Reports to: Deputy Editor 

Location: Flexible blended work from home and work from Wasafiri offices, Mile End Road, 

London.   

Key dates 

Application deadline: Midnight, Monday 20 Feb 2023  

Interviews: Week commencing 6 March 2023  

Ideal start date: Monday 3 April 2023 

Main duties and responsibilities 

You will provide leadership and oversight of the organisation’s digital profile. This will involve: 

1. devising, developing, and executing a social media strategy aimed, in the first instance, at 

Twitter, Instagram, YouTube, and Facebook. This will ensure consistent growth of 

Wasafiri’s online following across target audiences as well as engagement with our 

initiatives and events; promotion of our archive; and attainment of quarterly sales targets  

2. co-creating a marketing strategy for the annual Queen Mary Wasafiri New Writing Prize 

and Essay prize, as well as co-creating marketing campaigns for ad hoc specific events 

such as issue launches, anniversary events, and sales and subscriptions drives 

3. writing and distributing our monthly digital newsletter, plus ad hoc bulletins 

4. regularly updating and maintaining wasafiri.org, including creating and updating product 

and informational pages, ads, news items, and updating plug-ins 

5. gathering, processing, and assessing data on access to and engagement with Wasafiri 

online and our social media platforms, both to inform strategic improvements and for 

reporting purposes 

6. building and developing relationships with publishers, publicists, and editors to assist 

with the delivery of the role 

  



 
 

Person Specification 

Criteria Essential  Desirable 

Education Undergraduate degree in relevant 

subject, or equivalent experience 

  

Skills Skilled user of Twitter, 

Instagram, Facebook and other 

social media platforms in a 

professional capacity 

 

  Experience using online analytics 

and assessment tools to track 

user engagement (e.g. Google 

Analytics, social media site 

specific tools) 

 

  Excellent copywriting skills  

  Excellent planning and 

organisation skills 

  

 Adept use of WordPress and/or 

other online publishing platforms 

 

Basic HTML for Wordpress 

 

  Basic IT skills including full MS 

Office suite 

Skill in image-, audio-, and video-

editing software (e.g. Final Cut Pro, 

Photoshop, Canva) and desktop 

publishing software (e.g. Adobe 

InDesign) 

Knowledge & 

Experience 

Knowledge of and enthusiasm 

for international contemporary 

writing and writers 

Established or budding networks 

within the creative or critical writing 

field 

 Demonstrable history of 

successful social media 

campaigns 

 

Personal 

Attributes 

Strong interpersonal skills and 

the ability to work in a team 

  

  Adaptable with ability to work 

under pressure 

  

  Ability to work under own 

initiative and to deadlines 

  

  Proven commitment to 

inclusivity 

  

 



 
 

How to apply 

Please apply with:  

• A 1-2 page cover letter explaining motivation for applying and how your skills and 

experience fulfil the role’s requirements. We encourage you to refer directly to the ‘duties 

and responsibilities’ and ‘person specification’, below. 

• A CV with the names of two professional referees, one of whom should ideally be your 

most recent employer.  

Please send your covering letter and CV to Emily Mercer, Editor and Publishing Director: wasafiri-

manager@qmul.ac.uk  

Please also direct any queries regarding the position to the same address. 

Eligibility 

Only candidates with permission to work in the UK are eligible.  

Wasafiri does not discriminate on grounds of age, disability, gender, marital status, parenthood 

and pregnancy, race, religion, class, ethnicity, or sexual orientation.  

We encourage applications from eligible individuals from all backgrounds.  

Wasafiri particularly invites applications from individuals from backgrounds currently under-

represented in UK publishing, including but not limited to those who identify as working class, 

disabled, Black, Asian, Minority Ethnic or Global Majority.  


